
FedEx started out focusing on its punctuality and reliability as 

a parcel delivery service. As a globalized economy developed

with the advent of online commerce, the company’s later

slogans shifted the emphasis to the “world.” 



“When it absolutely, positively has to be there overnight” (1978–

1983)

“Our most important package is yours” (1991–1994)

“The way the world works” (1996–1998)

“Be absolutely sure” (1998–2000)

“Relax, it’s FedEx” (2004–2008)

“The world on time” (2009-present)



52 years

Avis: “We try harder”

Avis was the second-ranking car rental company, trailing

Hertz, and when Avis’ president was asked what set his

business apart from the industry leader, he remarked, “Well

… we try harder.” Two years after adopting this slogan, Avis’ 

sales were up 30%. 



21 years

Nike: “Just do it”

Legend has it this pithy motto was inspired by a death-row

inmate’s final words. 

The night before Nike’s first big campaign launched, advertising

firm Wieden + Kennedy founder Dan Wieden penned that

phrase based on convict Gary Gilmore’s famous statement, 

“Let’s do it.” 



McDonald’s

“Look for the Golden Arches,” 1960

“The closest thing to home” (1967–1969)

“You deserve a break today” (1971–1975)

“It’s a good time for the great taste of McDonald’s” (1984–1988)

“Did somebody say McDonald’s?” (1997–2000)

“We love to see you smile” (2000–2003)

“I’m lovin’ it” (2003–present)



1900: For headache and 

exhaustion, drink Coca-Cola

1939: Thirst Asks Nothing More

1952: What You Want is a Coke

1969: It’s the Real Thing

1985: America’s Real Choice

2000: Coca-Cola. Enjoy

2009-present: Open Happiness

1903: Exhilarating, Invigorating, Aids

Digestion

1939 Twice as Much for a Nickel

1950: Any Weather is Pepsi Weather

1969: You’ve Got a Lot to Live, and 

Pepsi’s Got a Lot to Give

1983: Pepsi Now! Take the Challenge!

1999: For Those Who Think

Young/The Joy of Pepsi-Cola

2012-present: Live For Now


